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Many Americans are missing out
on key benefits of IRAs
IRAs can be more than just a place for
Americans to invest their savings. But a
new TIAA survey reveals that few look at
the full range of benefits that IRA providers
can offer.
• Only 36 percent say finding a provider
that offers financial advice is an
important factor when they consider their
IRA options.
• Twenty-five percent look for an IRA with
an option to convert savings into a
steady stream of income in retirement.
Many Americans are living longer in
retirement, and retirement planning is often
complicated. It is important that people take
a big-picture view of their savings and
investments. The professional advice that
IRA providers can offer can help people
develop a plan for living well in retirement.
The survey was conducted by KRC
Research by phone among a national
random sample of 1,003 adults, age 18
years and older, from Feb. 18 to 21, 2016,
using a combination of landline and cell
phone interviews. The margin of error for
the entire sample is plus or minus 3.1
percentage points.

What are the most important factors in choosing an IRA?*
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*Respondents were asked to select three factors that were most important to them when
choosing an IRA.
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Translating knowledge into action
One-third (33 percent) of American adults have an IRA, with 18 percent currently contributing to their account. Employed individuals
are more likely to have an IRA (25 percent) than those who are not employed (11 percent) or retired (8 percent).
Only 41 percent of those who are not currently contributing to an IRA would consider one as part of their retirement strategy – a
decline from 56 percent in 2015. Why isn’t an IRA part of their game plan?
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The number of people who say they don’t know enough about IRAs has dropped from 39 percent in 2015, while the number of
people who have IRAs has held steady. This shows that more people need to turn their knowledge about IRAs into action.
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Focus on Gen X and Gen Y
While knowledge of IRAs may have increased over the past year overall, the survey reveals an opportunity for Gen Y individuals to
learn more. Thirty-five percent who are not contributing to an IRA say they do not know enough about IRAs to consider using one,
compared to 25 percent of respondents overall.
Gen Xers are more likely to say they don’t have enough money to save more than they already do. This group (ages 36 to 51) juggles
multiple priorities and feels stretched to the limit. Many may not realize that choosing an IRA provider that offers advice can help them
figure out a way to balance the need to save with other financial priorities.

Why wouldn't you consider an IRA as part of your retirement strategy?
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An ally in financial planning

If you had an extra $5,000 to spend or invest in one way, which of
these would you choose?

An IRA provider that offers financial advice
can be an ally and help people get the most
out of their investments – especially if they
find themselves with extra income.
An IRA can be a smart destination for extra
cash, but 30 percent of survey respondents
would spend the money on home
renovations, a vacation, technology upgrades
or a shopping spree if they had an extra
$5,000 to spend or invest. Only 6 percent
would put that money into an IRA.
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We’re here to help

Investing made simple. A plan that’s easy to follow. An approach that’s
based on your needs.
Managing budgets, savings and investments can be overwhelming. TIAA financial
consultants understand the unique needs of individuals at all life stages and what it takes to
help them succeed by offering:
Personalized support for all customers. It doesn’t matter whether you have $500 or $5
million, we offer personalized support for all.
Confidence in who you’re working with.
• TIAA’s financial consultants have, on average, 20 years of experience—nearly twice the
industry average.
• TIAA was recently recognized as one of the most ethical companies in the world.
A simple approach to retirement investing.
Research shows TIAA’s customers have the largest retirement account balances when they
retire in the industry.
For more information, visit TIAA.org.

The survey was conducted by KRC Research by phone among a national random sample of 1,003
adults, age 18 years and older, from Feb. 18 to 21, 2016, using a combination of landline and cell
phone interviews. The margin of error for the entire sample is plus or minus 3.1 percentage points.
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You should consider the investment objectives, risks, charges and expenses carefully before investing.
The TIAA group of companies does not provide legal or tax advice. Please consult your legal or tax
advisor.
Investment, insurance and annuity products are not FDIC insured, are not bank guaranteed, are not
bank deposits, are not insured by any federal government agency, are not a condition to any banking
service or activity, and may lose value.
TIAA-CREF Individual & Institutional Services, LLC and Teachers Personal Investors Services, Inc., members FINRA, distribute
securities products. Annuity contracts and certificates are issued by Teachers Insurance and Annuity Association (TIAA) and College
Retirement Equities Fund (CREF), New York, NY. Advisory services are provided by Advice and Planning Services, a division of
TIAA-CREF Individual & Institutional Services, LLC, a registered investment advisor.
TIAA-CREF products may be subject to market and other risk factors. See the applicable product literature, or visit tiaa.org for details.
Investment products are not FDIC insured, may lose value and are not bank guaranteed.
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